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SIART WITH

THE GREATEST 10 START HOW DCM WILL
STORIES START WITH SOMETHING NEW. HELP YOU START
CINEMA START WITH CINEMA WITH CINEMA
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THE GREATEST STORIES
SIART WITH GINEMA

MICHAELTULL | INSIGHT BUSINESS DIRECTOR, DCM

#STARTWITHCINEMA ot



ABUNDANT CONTENT
SGARGE ATTENTION



#STARTWITHCINEMA

NEEDS T0 START SOMETHING NEW AS
DFTEN AS THE

‘ - .";_.. s
THEATRICAL HOURS OF SVOD HOURS OF BAC, [TV
RELEASES ORIGINAL / (4, FIVE ORIGINAL
EXCLUSIVE CONTENT PROGRAMMING
Sources: Comscorean d Ofcom
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WEVE PASSED THROUGH A
TIME OF EXPERIMENTATION
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SIARTING EXCLUSIVELY WITH GINEMA
GREATES SCARCITY

AVATAR: THE WAY OF WATER 109 DAYS
TOP GUN: MAVERICK 90 DAYS
BLACK PANTHER: WAKANDA FOREVER 63 DAYS
SCREAM VI 60 DAYS
ELVIS 43 DAYS
AR 30 DAYS

digital cinema rmedia



SGARGITY HELPS FUEL U7 AROUND CINEMA RELEASES

AMPERE POPULARITY SCORE DATA

DECEMBER 2022
b2.d Bi.2 3]

7o

#STARTW”H[HNEMA Source: Ampere UK Popularity Score by franchise/series, 0®
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GINEMA IS RIGHT
ATTHE HEART OF
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FILMS RELEASED EXGLUSIVELY IN CINEMAS FIRST ARE
SEEN AS HIGHEST QUALITY

CINEMA - HIGHER VS AVERAGE SO0 - AVERAGE TV - LOWER VS AVERAGE

162

. 15 i FILMS ON PAY TV FILMS ON FREETO-AR
] CHANNELS TV CHANNELS
FILMS RELEASED FILMS RELEASED N FILMS RELEASED ON ]

EXCLUSIVELY N CINEMA CINEMA & ON SVOD AT Sy00 FIRST B

FIRST THE SAMEE TIME

42

#STARTWITHCINEMA Source: 013 Selt/DCM Fetuary 2023, Index vs. th average i al were ofequalgualty
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10 START SOMETHING NEW
SIART WITH GINEMA

MICHAEL BENSLEY | HEAD OF CLIENT, DCM
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NN R 115 BN
T 8 B TH INDUSTRY

ROUNDTABLE HELD ON 24 MAY

2~ DANPLANT STARCO — LIZZIE NOLAN, HAVAS

~ VICKY O OMD — NONICA MAJUMDAR, WAVEVAKER
B DINDMYERS LANPTEY THE — CHETAN MURTHY, BOUNTIUL cOW
BARGER SHOP — LUCY BARBOR, INBOUND MEDIA
MY WATT, IPROSPECT
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WHEN BRANDS NEED TO

CONNEGTION WILL BE

#OTARTWITHCINEMA it




digital cinema media

WE KNOW THAT
GINEMA DOESN'T
SIAND ALONE
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AT MUST-WIN MOMENTS, MARKETING IS UNDER
PRESSURE T0 START SOMETHING

L<L"T

Movement that inspires

NEW PRODUCT NEW CAMPAIGN NEW MESSAGE
BULDING TRUST AND ESTABLISHING NEW ASSETS CHANGING DEEPRODTE
BUTZ AT SPEED AND ASSOEIATIONS ASSUNPTIONS

#STARTWITHCINEMA 0 7O
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THE NUMBERS SHOW: IF YOU NEED TO MAXIMISE AV REACH
START WITH CINEMA

£2.6M TOTAL AV BUDGET £2.6M TOTAL AV BUDGET, WITH CINEMA

HPCH UPLIFT: 3 PTS

90% HPCH REACH 37 HPGH REACH 1634 UPLIFT: 11 PTS

4671634 REACH 087 1634 REACH

m]| =\ = (L ml =m\0D =0V = (ingma
#STARTW|THB|NEMA Source: IPA TouchPoints Channel Planner d\gltolmgw



THE NUMBERS SHOW. IF YOU WANT ATTENTION

START WITH CINEMA

30.0
il 239
200
= 9.5
g 5.0
100
50 3.6
14
y L —
Cinema 30" V30" YouTube Non-Skippable  Instagram Infeed Video
(Mobile)

#STARTWITHCINEMA St Lo

13 13 10
. I I

00K (06) Digital Display (Desktop) Facehook Infeed Video

digital cinema rmedia



THE NUMBERS SHOW: IF YOU WANT COST-EFFECTIVE ATTENTION
START WITH CINEMA

£16.00 £16.73
£16.00
f14.00 19,4 {13.6
£12.00
f1000 £360
£8.00
00 £6.09 £5.96
£400
000 ﬂ ol
£0.00
Ginema 30" V30" YnuTubm[l]]gi-lgl]qppahle Instagram Infeed Video 00H (06) Digital Display (Desktop)  Facebook Infesd Video

i STARTW”H[HNEMA Source: DCM has applied Lumen Attention datato estimated industry 16-34 CPMs to calculate a CPM digital .m.g
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#OIARTWITHCINEMA

NEW

DM DATABANK - AVG UPLIFT - NEW PRODUCTS

BRAND RELEVANCE

LIKELY TO CONSIDER

INTEND TO AGT
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DCM DATABANK - AVG UPLIFT - NEW CAMPAIGNS

AD AWARENESS

BETTER BRAND IMPRESSION

AD RECALL
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NEW

DCM DATABANK - AVG UPLIFT - NEW GAMPAIGNS

AD AWARENESS

AD RECALL

BETTER BRAND IMPRESSION
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BRAND PERCEPTIONS (AGREE)

POSITIVE BRAND IMPRESSION

Virgin aﬂamnc‘@ ' < Movement that inspires




#OIARTWITHCINEMA

NEW

DGM DATABANK - AVG UPLIFT - NEW MESSAGES

BRAND PERCEPTIONS (AGREE)

POSITIVE BRAND IMPRESSION

EXTREMELY LIKELY T0 CONSIDER

oooooooooooooooooo




IN SUMMARY:

NEW PRODUCT NEW CAMPAIGN NEW MESSAGE
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#STARTWITHCINEMA

MATTHEW HOC

CHETAN MURTHY | CHIEF ST
DANPLANT | CHIEF S
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START WITH CINEMA

SOPHIE GALE-EVANS | CLIENT BUSINESS DIRECTOR, DM
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IS GOMPLIGATED

MAKING SENSE OF A GOMPLEX LANDSCAPE GOMES WITH TS OWN CHALLENGES

o m,

0 L
OVERLOAD CHANGING TIMES NEED FOR RATIONAL
EVIDENCE

#STARTWITHCINEMA 0 7O



A HOLISTIC AV PLANNING TOOL TG

STREAMLINE PLANNING SCENARIOS
AND PROVIDE EVIDENCE

#OTARTWITHCINEMA it



GOMING IN OGTOBER: "\ MAXIMISER THOL

IN DEVELOPMENT WITH THE IPA, RSMB AND LUMEN.

THE PLANNER THETOOL THE OUTPUT
W] _J N EENR
» REACH
INPUTS AUDIENCE AND OPTIMISES MEDIA MIX FOR MAX .
TVR/BUDGET GOAL |+ REACH ol
« COSTEFFICIENCY

#STARTWITHCINEMA IPA (®RsMB LumzN 908
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GOMING IN SEPTEMBER:
EFFECTIVENESS ROADMAP T
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TVRS ARE AN CURRENGY T0
PLAN HOLISTIC AV

I B B

1634 TVRs [634M TVRs 1634 TVRs 1634 TVRs

#STARTW”H[HNEMA Source: OCM. based on nterim or forecast demoraphic profiles and industryadmissions i chemamedio



digital cinema rmedia

#SIARTWITHCINEMA

16 JULY: CINEMA TVRS REPORT WITH ADWANTED

= ) -
b 'E)P.V » Cinema > [|j Cinema TVRs

E £’ Mediatel
Connected_

Analysis Options

Provide Feedback @ M_ 9 0

Report Period: Q1 2023 (Jan ‘23 — Dec ‘23) Classification: None selected Audience(s): All Adults, 16-24s

Data Source: Digital Cinema Media

Cinema TVRs Report

(% ReportPeriod Genre(s): None selected

‘& Audience » I@J Predicted Classification - TBC @ Audience with highest TVRs @ DCM Ratecard Price
(B Film Genre » In Marvel Studios "Guardians of the Galaxy Vol. 3" our beloved band of misfits are / \ The TVRs calculation has been based on a £203,440
looking a bit different these days. Peter Quill, still reeling from the loss of Gamera, must combination of factors that we could include in this .
rally his team around him to defend the universe along with protecting one of their own. K / section. The TVRs calculation has been based on a 2 week campaign
@ Ciassification » A mission that, if not completed successfully, could quite possibly lead to the end of the combination of factors that we could include in this See more options...
Guardians as we know them. HPCR section.
g Content Type » -
Report Downloads Rank |Film Title Release Date Classification 16 24 TVRs -+
w Selected Fil 2 Indiana Jones And The Dial Of Des‘tlny 30 Jun 2023 TBC TBC 5,082,644 7.6
3 Marvels, The 28 Jul 2023 TBC TBC 3,821,609 4.1 16.7
e S 4 Little Mermaid, The 26 May 2023 TBC TBC 4,458,548 3.6 13.1
5] Mission: Impossible - Dead Reckoning Part One 14 Jul 2023 TBC TBC 3.312,061 31 1.5
m 6 Fast X 19 May 2023 TBC TBC 2,420,330 29 13.4
Aaital cinarma madic 7 Spider-Man: Across The Spider-Verse 02 Jun2023 TBC TBC 2,497,513 2.8 12.2
8 Avatar: The Way Of Water 16 Dec 2022 TBC TBC 3,316,820 2.8 9.9
@ Resources ] Aguaman And The Lost Kingdom 26 Dec 2023 TBC TBC 2547725 2.8 10.4
10 Flash, The 16 Jun 2023 TBC TBC 2547714 2.8 10.4
) 11 Ant-Man And The Wasp: Quantumania 17 Feh 2023 12A TBC 2./68,777 2.7 n.3
@ contact Dcm 12 Barbie 21-Jul-23 TBC TBC 3,248,344 26 9.3
13 Super Mario Bros. 07 Apr 2023 PG TBC 4,452 565 25 57 -
€ 14 Dune: Part li 03 Nov 2023 TBC TBC 2,547,729 2.5 8.2
15 Hunger Games: The Ballad Of Songbirds And Snakes, The 17 Nov 2023 TBC TBC 1,905,972 23 10.3



GOMING TODAY: W DEN.COUR/START

EVERYTHING YOU NEED IN ONE PLACE
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LULTURAL MOMENTS
START WITH CINEMA

TOMLINAY | CONTENT BUSINESS DIREGTOR: DCM

#STARTWITHCINEMA s
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28 MARCH 2024
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|0 NOVEMBER
MAY 2024

AUGUST 2024

1BC 2024
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12 JANUARY 2024
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GLOSING WORDS
KAREN STACEY, CEC



IN SUMMARY:

NEW PRODUCT NEW CAMPAIGN NEW MESSAGE
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THANK YOU



