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1590.8M views in its first week. UK and Ireland box oﬂ?ce is forecast to h}t £1.19bn ($1.61bn) in
2026 - a healthy 10% rise on 2025, following three years where

cinema takings in the territory have essentially plateaued.

That was the message from media measurement and analytics
company Comscore, setting the stage at the start of the UK Cinema
Association’s two-day annual conference this week (May 12-13). Film
data and insights specialist Gower Street Analvtics provided the 2026
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Delivered across a quality estate of cinemas
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Cinema: The Best Seat In Media
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Culture that
resonates

The film slate
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Building Box Office

Brands: Cultural
Relevance

Michael Tull Caroline Wren
Head of Strategy & CEO, MTM
Insight, DCM
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Be In culture. Cultural moments.
Cultural visibility. Culturally
relevant.
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grow nearly

6 X more
than bra

¥

with low

Source: Kantar




What resonates
and delivers
relevance?




Behind the Scenes: Methodology

Experts Audience

10 interviews with senior media planners, 30-min AFmoderated interviews with 75 cinemagoers
film academics, and cultural strategists 1500 adults (UKnat-rep, 16 64) completed 15min survey




Defining
uD. v . ‘" R~¥d

Cultural moments are collective moments that
shape societal conversation.

Shared: A defined event or piece of content that a lot
of people engage with together (in-person or online)

Discursive:DR. " 3 " dR., 8?3 U3 d° ad
experiences of the moment and ittranscends through
the created discourse

Time-bound : Has a defined peak where audiences
engage with the content or event concurrently
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They can vary In scale, predictability and

en d Ul'alNCE@  These characteristics are not mutually exclusive. For example,
cultural moments can be mass, spontaneous and fleeting; or
niche, planned and long -lasting

Spontaneous Planned

Fleeting Long-lasting




Audiences engage with a wide range
of culture
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TV and Cinema deliver 85% of commercially
available entertainment that resonates
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Cinema delivers disproportionate
cultural impact
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28% 1%

recalled cultural total video
moments viewing time




Cinema remains a culturally relevant force

You re NCUU Gatwa who s playmg Shrek,
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Charli xcx announces new album
’Music, Fashion, Film’ with legendary
cover
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Channels deliver culture in different ways

Cinema and the SVOD players are differentiated by their ability to deliver high talkability

u ce, d 33UdaEenc3r’ " dd

Traditional broadcasters are

Social media platforms & /

. /I| B[B|C ; ;
creators are known for creating . o o seen to create quintessential,
trendy, hyper -personalised, Champions alternative views s the heart of our timeless moments that feel
relatable moments. . culture distinctly British.
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) ] to talk about with others
Defines what is popular and

mainstream right now SVOD & Cinema create
NETFL'X buzzworthy moments that define
the wider cultural zeitgeist.

Digital
m Cinema For each of the following statements about culture, which, if any, of the following media providers do you associate with Base: UK 1664-year-olds (1507)



The trajectory of a cultural moment
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Salient

oment p B Resonance

The point at which audiences collectively
engage with the event

The ripple effect of discourse, wider event
coverage, and the enduring memories

Sources: DCM x MTM: Cultural Moments Thinkbox
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Cinema Is unparalleled for being highly anticipated

D? [ 3ERAYR dR[rd?2r Y3 3 " du3 3r°Ud " "R°, "dRradRd~ Ya
that separates it from other video channels/programming.

Cultural Moments Associations 1T Gap between left [0 -3] & right side [8 -10] (All respondents)

Low High

—0-

Anticipation Anticipation

Sport TV Cinema

For each media format, please select the point on the scale that best describes the nature of that cultural moment.
Gap between left [0-3] & right side [810] (All respondents). Note: Scale From 20% t@0% not shown for presentation purposesBase: UK 1664-year-olds (1507)
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weekly cinema
admissions
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moment that is a high value opportunity
for brands to harness




