
LET'S GO TO THE MOVIES WITH...

Look closer... Cinemagoers are the most engaged audience in the media 
mix. ABC1 women consume 3.7 hours of AV every day on average, but 
cinema is special to them: it’s a treat to themselves, a chance to socialise  
and unwind through high-quality entertainment.
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That’s 32% of all UK  
cinema admissionsof ABC1 Women are 

cinemagoers
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La La Land Jackie Fences
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