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THE UK'S MOST
EXCITING,

STIMULATING &
IMMERSIVE
GINEMA EXPERIENGE...
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WHAT IS 4DKX2

A truly 360° 3D Cinematic, Immersive Experience

Providing a revolutionary cinematic experience which stimulates all five senses, 4DX
includes high tech motion seats and special effects including wind, fog, lightning,
bubbles, water, rain and even scents.

These effects work in perfect synchronicity with the action unfolding on screen, creating
the most unmissable and exhilarating cinema viewing experience yet. The films play out
in both 2D and 3D.

4DX has to be experienced first hand to be believed; please contact DCM for a 4DX
showcase & screening.
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WHAT IS 4DX?
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 Motion seats * Wind effect * Bubbles
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* Strobe lights * Fog * Scent/Smell
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e Vibration e Burst of air * Fade mists



INNOVATION DRIVEN BY HOLLYWOOD

4DX now partners with all major Hollywood distributors on over 40 titles per year, working
collaboratively with them to enhance and deliver enabled content in the post-production period.
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Marvel Horror

Family Intergalactic blockbusters Bond!
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REACH A YOUNG 8 ENGAGED AUDIENCE

Regular Cineworld cinemagoers are younger, tech savvy and broad entertainment consumers...

Demographics
Younger-skewing ABC1 audience

Regular Cineworld
cinemagoer

s 40%
wse 38%
s 22%
e 60%
w5204
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Average UK adult

profile

Lifestyle
Tech savvy and early adopters

‘Il make sure | have the most up-

to-date mobile on the market’
(Index: 146)

‘l like to buy new gadgets &

appliances’
(Index: 112)

‘Currently own a smart home

speaker, smart watch or 4K TV’
(Index: 144)

Media habits
Subscriptions & broad entertainment channels

NETFLIX

Source: IPA TouchPoints 2018 & TGl
Cineworld = Cinema most visited often
Index vs. average UK adult



4DX AUDIENCE BEHAVIOURS US AVERAGE CINEMAGOERS

O © © O

56/44% 58% 67%

Male/Female 16-34 years Average group size Book in advance

72% 65% X2
Would come again Willing to pay Prepared to travel
more twice as far

... DBM S"’UD"]S Source: Cineworld survey of 16+ age group 2019




LOCATIONS & FUTURE PLANS

2020

Aberdeen

Basildon

Birmingham Broad Street
Bracknell

Cardiff

Crawley

Castleford

Didsbury

Edinburgh

Glasgow Renfrew Street
Ipswich

London - Enfield

London — Leicester Square
London - 02

London — Wandsworth
Middlesbrough

Milton Keynes

Rushden Lakes
Sheffield

Stevenage

Telford
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Future locations

Broughton
Cheltenham
Ashton under Lyne
Wolverhampton
Plymouth

London - Feltham
Ashford

Newport
Nottingham

Poole

Contact your DCM rep to map these sites to local retalil

locations.

* 4ADX is also in non-DCM cinemas — Newcastle Upon
Tyne and Dublin.
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4DK IN THE NEWS

@ INDEPENDENT

cinewarld

—— cineworld EICESTER aD:
i i 4 SQUAF 7
( T ) Daily Mirror 1] (ot : . e i
U Saac SQUAS {cineworld s
NEWS... BUT NOT AS . A
i & 71

ImmerSive llD Cinema With SmellS and HOME NEWS SPORT ENTERTAINMENT LIFESTYLE VIDEO MORE = Im lﬂP('ﬁin? Y‘vl'l(')ViP‘ thPBTY'P recreates \Nind'
moving chairs opens in London snow, fog, lightning, water and scents

: mirror.co.uk/news/uk-news/i
4DX at Cineworld has 136 specially designed seats

FASHION  FOOD  TRAVEL

Great rail joumeys LICs East Coast Main Line

G (s East C
® bosking.com FIND OUT MO

eworld opens new immersive ‘five
ses’ theatre with special
ulating effects

% iamkb @ - Follow
Paid partnership with cineworld

Cineworld Leicester Square

\ w‘ professorgreen @ « Follow

>

iamkb What an Experience WOWSERS
thank you so much for letting
@jeremyparisi and | experience
#RampageMoviell in #CineworlddDX
@cineworld @loopvip We Loved it
0ooooooooa

Avengers. Assembled by

@azmajid

jackffrancis @the_james_mackie

jessiebaker87 #squadg

kelliejoannehayward Take me to the
pictures next time..lol

garyjolly4519 Amazing. Photo's. Amazing.
Outfit

sallym1968 | love your dress

natdigby Im sure the guy on the far left
looks like Joey Essex! &

azmajid Hulk (used to get) Smash

therealtrishagoddard Cool as. “

sayed4234 You are a star

sarahfrances28 @
ravi_ dahiya_ Gorgeous

denymartinz @aranha_rock achei que era \cesTs / > :
vc abaixado ali ... HUEHOAHOE SQUAS H e talibfahd Striking.&

, { g ) | .
aranha_roc| rtinz pior que eu 5 - cinewory y A | 4 samir_14228 How was the movie????

hei que fosse
thin achiet' e fosse kkkkkie o . ) - F darrenwisdom Wahayyy @_pedro17_!
denymartinz @aranha_rock HUEHOAHOE sQUA saua B J - \ How long you been dating @iamkb ? Fair

Que doideeeira mano
o Q
o O 8,391 likes

1,380 likes
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YOUR BRAND 8 THE UK'S BIGGEST CINEMA CHAIN

Beyond the 4DX Partnership — what else in store for the UK’s biggest cinema
brand...

Cineworld is the UK’s largest exhibitor by admissions, and is indeed part of a global
network of cinemas spanning Eastern Europe, the UK and the US.

Combining huge customer humbers and a global approach, Cineworld is using its
expertise to pioneer technology in its UK-wide estate. Through new and exclusive
development of the in-auditorium screen experience as well as their foyer spaces, a
trip to Cineworld is a trip to the cutting edge of cinema.

In screen, Cineworld has exclusive distribution rights of two cutting edge
technologies; 4DX and Screen X, two technologies that look to enhance film-
viewing beyond the traditional already immersive cinema environment.

On top of this, Cineworld’s foyers are some of the most visually striking in the
country with a heightened sensory experience delivered through impressive large
format digital screens, panels & rotundas as well controlled lighting all combining to
help drive excitement for customers before, during and after the film.
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THE PACKAGE
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AN EXCLUSIVE UK
FIRST OPPORTUNITY:
IMMERSE YOUR BRAND

AS PART OF THE FULL
360° 4DX EXPERIENCE
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BEGOME THE LONG-TERM
BRAND PARTNER OF 4DX AS
IT CONTINUES TO GROW
AND THRILL AUDIENCES ALL
OVER THE UK
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PACKAGE OVERVIEW - 12 MONTHS

Incredible reach on screen, online and in foyer

& london-The O2Greenwich  Change & Login Register  Seacn

cineworld

What's On Unlimited Card Gifts anx( IMAX svugl] scneenX]

Home  4DX - EXTREME CINEMA

4DX - EXTREME CINEMA

DARE TO FACE THE PHOENDX IN ’3 a XMEN
« > :
: /5| O Book tickots

D
Experience ~ More about 4DX

4DX - EXTREME CINEMA

A \X

‘effects ke water, wind, scent and sirobe fighting
that are timed fo enhance what's happening on
screen. you'l be truly thrilled in your seat And
‘speaking of your seat —it moves. The high-tech
mofion programming means i moves in §me with
the fim's acSon, and along with vibrations and
shaking. you'l feel ke you're part of the car chase.
‘standing in the eye of the storm or steering the boat
fightinfo a idal wave. Fun on your own, better with
friends — 4DX is Cineworld's most exhilarating way
towatcha im.

SRR

Leicester
quare

Great for action-adventures and films you want to
feel try part of.
Experience 4DX for just £4.70 with an

Book Now
London - The 02 Greenwicl ‘ By Cinema | By Film
Today Thu Fri Sat Sun Mon Tue m CHOOSE A SCREENING ~ X-MEN: DARK PHOENIX  ~

Screentime Online DOOH & Foyer
42m admits 30m online impressions 17m
Includes 15m admissions offered as added value!
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BRAND AV

60” BRAND AD — GOLD SPOT

Plays out before all 4DX films in GOLD SPOT position.

On average 40 films per year... and growing!

30” Brand Ad — ADDED VALUE

Up to 15m admissions to be used during the package
(outside of Q4) by the brand in Cineworld cinemas
during the sponsorship period.

Screentime to be used in reel only.

Element offered as added value.
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Co-branded AV

10” co branded end card added to Cineworld 4DX
Ad

Runs outside of standard reel, in Cineworld marketing
section of the reel around the trailers.

Scheduled across surrounding Cineworld sites to
promote attendance at nearby 4DX sites.

Cineworld to produce, working with brand on guidelines.




Brand led, and co-branded ownership of some of
the UK’s most futuristic cinema spaces.

DIGITAL OCH

Largest format digital outdoor creative in UK cinema.
- 30” Brand creative running across ceiling rotundas.
- Co-branded 30” 4DX Ad running across ceiling
rotundas

- Co-branded Cineworld 4DX posters on 6 sheets.

SIGNAGE
- Permanent 4DX plus brand signage in foyers.
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Far-reaching ownership of Cineworld online channels

w1l 02-UK & 14:04 ¥ % 90% (mm)
Cineworld Home Page

Co-branded Cineworld 4DX banner across desktop, mobile and app. cineworld Q

Now Booking Coming soon
4DX Home Page

Co-branded Home Page banner and brand content on page welcoming customers to i OCEAN'S 8
4DX. -

ECRM

Co-branded banner included in 1 x 4DX solus email sent per quarter to database of circa ESIFPFH UE

l.8m. IN CINEMAS JUNE 29 ot w e e IN CINEMAS JUNE 18

Sicario 2: Soldado Ocean's 8

Book by date

Book by time today

|MITED CINEMA
2|:>LM JUST £17.90 AMONTH_
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OTHER ADDITIONAL

VALUE ACTIVATIONS

THROUGHOUT THE
PARTNERSHIP..
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PREVIOUS
GAMPAIGN
EXAMPLES AND
GASE STUDIES

OO@ () 5TUDI05




SKODA 4DX PARNTERSHIP — POLAND
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Ahsolutne kinowe przeiycie
d 22 maja w Cinema City Arkadia

Cxme nemowy wyrnier lohowych wratsd. Wykorzystajeagyetic s swopamysty, abypocud potegy ine.
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BEST MOMENT: The audience had their breath taken
away as the 4X4 leaps through the air.

%0

cineworld = Microsoft

OO () 51




CALL OF DUTY: WW2 CAMPAIGN

BEST MOMENT: The audience felt every bullet and
explosion as the marines charge the beach on D-Day.

£ <
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NEED FOR SPEED: PAYBACK CAMPAIGN

BEST MOMENT: The audience felt every bullet and
explosion as the marines charge the beach on D-Day.

#, ©
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' Sh_areyour4Dxexperience#c.‘newoﬂd' Becildon - -
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THANKYOU

Contact your DCM rep for further
information.
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